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Abstract: This research aims to study the factors affecting the need for establishing a green market in
Don Tum district, Nakhon Pathom province. The sample used in the study consists of 400 consumers
in Don Tum district, selected through convenience sampling. Questionnaires were used as the data
collection tool, and the data were analyzed using descriptive statistics and Binary Logistic Regression
to analyze the factors affecting the need to establish a green market. The research findings indicated
that most consumers have a high interest in safe agricultural products and hold high opinions on the
marketing mix (7Cs), especially regarding the freshness of the products and the quality and standards
of the products, which were key factors influencing the need for establishing a green market. The
binarylogistic regression analysis revealed that significant factors significantly affecting the need
toestablish a green market include the age of consumers, the freshness of the products, the quality
and certification of the products, the format of the green market, and the frequency of purchasing
safe agricultural and food products. Based on the research findings, the following recommendations
were made to develop and promote the possibility of establishing a green market in Don Tum district,
Nakhon Pathom province: 1) promote interest in safe agricultural products by organizing activities to
raise awareness about safe agricultural products among the local population and 2) improve

product quality and ensure regular quality inspections.
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Table 1 Consumer opinions on the establishment of green market.

(n =400)
ltems Frequency Percentage
1. Opinion on demand
Want to establish a green market 323 80.75
Do not want the establishment of a green market 77 19.25
2. Green market model
Temporary market 196 49.00
Permanent market 122 30.50
Store 80 20.00
Other 2 0.50
3. Location of the green market
Don Tum District Office 118 29.50
Sam Ngam Temple (Aranyikaram) 155 38.75
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Table 1 (continue)

(n =400)
ltems Frequency Percentage
Don Tum Hospital 17 4.25
Sam Ngam Municipality Fresh Market 92 23.00
Other 18 4.50
4. Green Market Opening Hours
Morning 99 24.75
Noon time 14 3.50
Evening 189 47.25
All the day 98 24.50
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Table 2 Level of consumer opinion in the marketing mix from the consumer perspective (7Cs).

(n=400)
Marketing mix from a consumer X S.D. level
Customer Value 4.48 0.45 Highest
Cost to Customer 4.31 0.55 Highest
Convenience 4.36 0.52 Highest
Communication 4.20 0.64 High
Caring 4.31 0.54 Highest
Completion 4.36 0.49 Highest
Comfort 4.39 0.48 Highest
Total 4.34 0.45 Highest
Note: consumer opinions on the establishment of green market form 1-5; 1.00-1.80 = lowest, 1.81-2.60 = low, 2.61-3.40

= moderate, 3.41-4.20 = high and 4.21-5.00 = highest
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Table 3 Possibility of Establishing Green Market in binary logistic regression.

(n =400)
Predicted
Observed Possibility of Establishing Percentage of
Green Market Possibility
NO YES

Step 1 Possibility of Establishing NO 21 56 27.30
Green Market YES 1" 312 96.60
Overall Percentage 83.30
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Table 4 Factors’ affecting the probability of establishing a green market.
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Variable B S.E. Wald df Sig. Exp(B)
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High quality and standards 917 311 8.678 1 .003 2.501
Green market models .364 181 4.024 5 .045 1.439
Constant -11.528 1.745 43.635 1 .000 .000

Note: Nagelkerke R Square = 0.293, Hosmer and Lemeshow Test (Sig = 0.870)
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