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Center, 2) tourists’ satisfaction and 3) tourists’ needs. The sample group were 32 tourists visiting at 
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services ( 
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Tourists’ Satisfaction Aspect S.D.

1.1 Surrounding of rice farming area 0.47

1.2 Surrounding of vegetable farming area 0.50

1.3 Surrounding of livestock farming area 4.78 0.42

1.4 Design and decoration of the surrounding area 4.63

 4.67
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(continued).      

Tourists’ Satisfaction Aspect S.D.

2.1 Egg collecting activity 4.25 0.62

2.2 Clay activity 4.06 0.72

2.3 Earthworm activity 3.84 0.72

2.4 Frog farming activity 3.81 0.64

2.5 Pan rice cake with egg activity 4.25 0.84

2.6 Pandanus salted egg activity 4.00 1.17

2.7 Banana rib hobbyhorse riding 3.63 0.61

2.8 Rice planting activity 4.50 0.62

0.56

4.10

3.1 Cleanliness surrounding area 4.72 0.46

3.2 Cleanliness of the toilet 4.28

3.3 Selling of agricultural crops 4.88 0.42

3.4 Demonstration and lecture about New Theory 0.25

4.72 0.46

4.71

4.1 Condition of easily reachable 4.06 0.84

4.2 Direction signage 0.70

4.3 Adequate parking available 0.78

4.4 Safety and shady parking spaces 4.03 0.74

4.07
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 28 (88): 362-384.
 
 
 
 
 

 
 

 
 
 
 

 
 


