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Abstract: The objectives of this research was to survey the perception and expectation of tourists
towards the Ban Khao Kob Integrated Agricultural Learning Center. The sample was taken from 54
visitors interested in the integrated agriculture system from 10 districts in Trang province by snowball
sampling. The questionnaires were used to collect data .The quantitative data were analyzed using
descriptive statistics, percentage, minimum, maximum, mean, and standard deviation. According to
the findings, the majority of tourists (70.37%) were female with the average age of 33 years old and the
majority of them (62.97%) had undergraduate education. They had an average monthly income of
12,500 baht and the maijority were farmers (75.93%) with married status (75.93%). Most of tourists
(81.49%) preferred to travel in small groups/with family (2-5 people). The Integrated Agricultural
Learning Center was perceived positively by 74.07% of tourists who visited it. Facebook (66.67%)
was the method chosen by tourists to raise awareness. The outstanding learning resources that
attracted tourists to visit were learning bases and knowledge (59.26%). The learning station that
tourists (33.33%) were most impressed was the fish farming in the grooves of rubber plantion. Overall
tourists perception was at a high level (X = 3.67). The tourist attraction image was perceived at a high
level (X = 3.80). Overall, the expectation was at a high level (X = 3.56), especially, the tourist attraction

image aspect was at a high level (X = 3.77).

Keywords: perception, expectation, visitors, Ban Khao Kob Integrated Agricultural Learning Center
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Table 1 Perception and behavioral pattern of tourists.
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(n=54)
Items Frequency Percentage
1. Perception channel
Facebook 36 66.67
Line group / Line official 7 12.97
Personal media from government officer 10 18.52
Other channel 1 1.85
2. Travel patterns
Travel alone (1 person) 7 12.97
Small group (2-5 people) 44 81.49
Large group (>20 people) 3 5.56
3. Visiting experience
Used to visited 1 time 31 57.41
Used to visited 2 times 3 5.56
Used to visited 3 times 6 1.1
Never visited 14 25.93
4.Tourist attraction
Learning station and knowledge 32 59.26
Key speaker/farmer experts 18 33.33
Place 4 7.41
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Table 1 (continued)

(n=54)
ltems Frequency Percentage
5. The most popular learning station
Khok Nong Na model 8 14.81
Integrated farming 9 16.67
Fish culture in rubber plantation 18 33.33
Salak Pondoh plantation 11 20.37
Apis cerana beekeeping 4 7.41
Soil fertilization 4 7.41
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Table 2 Level of perception of visitors towards Ban Khao Kob Integrated Agricultural Learning Center.

(n=54)
Level of Perception
Perception Aspects —
X S.D. Level
1. Tourist attraction image 3.80 1.03 High
1.1 Beautifulness 3.93 0.96 High
1.2 Interesting souvenir in destination 3.85 0.97 High
1.3 Destination identity 3.84 0.96 High
1.4 Environmental conservation 4.07 0.98 High
1.5 Public relations 3.33 1.26 Medium
2. Body of knowledge and wisdom 3.39 1.15 Medium
2.1 Sufficiency of the learning station 3.27 1.24 Medium
2.2 Knowledge transfer skills of the speaker 3.91 0.99 High
2.3 Demonstrations and career training 3.31 1.23 Medium
2.4 New knowledge 3.36 1.10 Medium
2.5 Promoting media appropriateness 3.31 1.10 Medium
2.6 Media in learning program 3.16 1.20 Medium

2.7 Recreational activities

3.42 1.20 High
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Table 2 (continued)

(n=54)
Level of Perception
Perception Aspects —

X S.D. Level
3. Facilities 3.72 1.00 High
3.1 Accessibility 4.00 0.92 High
3.2 Availability of food distribution 3.85 0.95 High
3.3 Service in destination 3.85 0.95 High
3.4 Directional sign availability 3.62 0.95 High

3.5 Sanitary and sufficient restrooms 3.27 1.25 Medium
Total 3.67 1.09 High
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Table 3 Level of expectation of visitors towards Ban Khao Kob Integrated Agricultural Learning Center.

(n=54)
Level of Expectation
Expectation Aspects _
X S.D. Level
1. Tourist attraction image 3.77 1.12 High
1.1 Beautifulness 4.07 0.93 High
1.2 Interesting souvenir in destination 4.04 1.36 High
1.3 Destination identity 3.91 0.96 High
1.4 Environmental conservation 3.33 1.18 Medium

1.5 Public relations

3.52 1.16 High
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Table 3 (continued)

(n=54)
Level of Expectation
Expectation Aspects —
X S.D. Level
2. Body of knowledge and wisdom 3.52 1.15 High
2.1 Sufficiency of the learning station 3.44 1.16 High
2.2 Knowledge transfer skills of the speaker 3.48 1.1 High
2.3 Demonstrations and career training 3.54 1.14 High
2.4 New knowledge 3.20 1.19 Medium
2.5 Promoting media appropriateness 3.43 1.24 High
2.6 Media in learning program 3.76 1.13 High
2.7 Recreational activities 3.80 1.1 High
3. Facilities
3.1 Accessibility 3.43 1.14 High
3.2 Availability of food distribution 3.43 1.1 High
3.3 Service in destination 3.39 1.16 Medium
3.4 Directional sign availability 3.27 1.25 Medium
3.5 Sanitary and sufficient restrooms 3.37 1.09 Medium
Total 3.56 1.14 High
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