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 This study aimed to study the roles of extension agents in linking smallholder farmers to markets 
in Lop Buri province. Questionnaire technique was applied for data collection from fifty-one extension 
agents in Lop Buri province in 2019 by simple random sampling. Descriptive statistics were applied 
for data analysis. The findings revealed that only a few extension agents had ever worked in linking 
with farmers and agricultural markets. Extension agents currently play a coordinating role. They had an 
opinion that the role that should be played in linking smallholder farmers with the market includes being 
a coordinator and supporting marketing groups. Meanwhile, an important role that extension agents 
were not sure should be performed, but they agree to develop such skills include helping farmers adjust 
their entrepreneurial or business skills, development of marketing segments and support of value chains 
within the supply chain. Therefore, in order to improve the role of agricultural agents to be able to more 
clearly link smallholder farmers with the market, it is necessary to develop skills. It should be adjusting 
the working perspective and increase the integration of extension agents with other trade or marketing 
organizations by defining a clear framework and roles of work.
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Socio-economic characteristics of samples 

%

     - Male 24 47.06

     - Female 27 52.94

42.32 12.11

     - Diploma degree 2 3.92

     - Bachelor’s degree 43 84.31

     - Master’s degree 6 11.77

19 37.26

     - Expert 16 31.37

     - Specialization 2 3.92

14 27.45
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%
17.50 8.48

     - Training 25 49.02

     - No training 26 50.98

Number of trainings for agricultural market development 0.57 0.64

Percent, mean and standard deviation on working of extension agents in linking smallholder farmers to markets.

1. Do you worked on linking agricultural markets to farmers?

     Link 31.37

     Not link 68.63 

2. Farmers need help or support from government agents in 
marketing. 

3.64 0.51 high*

3. Extension agents need to play a role in supporting farmers in 
marketing. 

3.33 0.82 moderate*

4. Who should be responsible for linking the market with farmers? 

     Department of Agricultural Extension 29.41

     Department of Internal Trade 64.71

1.96

3.92
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The current role of extension agents in linking smallholder farmers to markets. 

1) Coordinator 66.67

2) Information manager 47.06

3) Adjust the skills of farmers 50.98

4) Develop farmer groups in marketing 50.98

5) Development of farmer organization to support the market 33.33

6) Support shared marketing groups 37.54

7) Cooperative support  21.57

8) Value chain support within the chain 29.41

9) Agri-dealer networks 21.57

10) Fee-based community service providers 9.80

11) Measuring value chain success and economic environment and social goals 15.69
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markets.

1) Coordinator 2.55 0.51 Yes

2) Information manager 2.04 0.49 Not sure

3) Adjust the skills of farmers 2.43 0.47 Not sure

4) Develop farmer groups in marketing 2.35 0.46 Not sure

5) Development of farmer organization to support the market 2.14 0.44 Not sure

6) Support shared marketing groups 2.53 0.43 Yes

7) Cooperative support  2.12 0.42 Not sure

8) Value chain support within the chain 2.31 0.40 Not sure

9) Agri-dealer networks 1.75 0.39 Not sure

10) Fee-based community service providers 1.39 0.38 No

11) Measuring success of value chain and economic, environment and 
social goals

1.92 0.37 Not sure

10



 

 

 
 
 

 

 

Extension roles that need to developed in linking agricultural market

1) Coordinator 64.70 0

13.73 63.64

3) Data management and marketing planning 17.65 18.18

4) Value chain management 0 9.09

5) Technology management 1.96 9.09

1.96 0
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