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Abstract: The objectives of this study aim to find out the chemical fertilizer purchasing of farmers in Ban 

by using convenient sampling technique. Then, the descriptive statistics was applied in data analysis. 
The results of this study revealed the buying behavior of chemical fertilizer that the majority of farmers 
buy the chemical fertilizer from the agricultural store. Most of them buy chemical fertilizer merely once 
per planting season. The Rabbit is the most famous brand of chemical fertilizer due to its quality and 
brand familiarity. For the marketing factors affecting farmers' buying of chemical fertilizer, farmers sig-
nificantly consider to the price and distribution channel factors at the highest level. Consequently, the 
results showed that the farmers make a purchasing decision on the factor of the price and distribution 

be easy for farmers to access, the properly advertising channels also should be launched to attract 
attention and increase the product confidence.  
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Table 1

Chemical fertilizer

116,991

3,933

16-16-8

15-15-15

13-13-21 12,383

Total 4,653,060 56,709
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Table 2

Items Percentage
Gender         

         male 28
         female                                                     19
Age

2
1 2.13
9 19.15

22
13

Family status                                  

         marriage
         single 5
         widow 1 2.13
         separated                                            1 2.13
Average family income                                       

6
22
11

1 2.13

n = 47
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Table 3 The chemical fertilizer purchasing of farmers in Ban Pong District, Ratchaburi province n = 47
Items Percentage

Purchasing place     

2
        agricultural cooperatives 2
Frequency of purchasing

23
19

8.51
1 2.13

Purchasing volume per time
36

8.51
2
5

Chemical fertilizer Brand
        Rabbit 22
        Rodkaset 23.29
        Reabai 12
        Mabin 12

3
        others  ( Mamangkon, Choafa, Mongkud )                                  9.58
Causes of purchasing (n = 156)    
       have a good quality product 28.85
       brand familiarity 36
       easy to purchase 33 21.15
       have an advisor or recommended person 21
       have a credit loan    12
       get a cheaper price                                           9
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Table 4  Marketing factors on the chemical fertilizer purchasing of farmers: Product

Items Mean Results

famous brand strongly important

quality products very important

safe and mgh quality packaging very important

there are a variety of products very important

there are many sizes to choose very important

very important

3.32 very important

designed a product to meet the needs very important

have an after sales service 2.25 moderate

total average 3.65 very important
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Table 5  Marketing factors on the chemical fertilizer purchasing of farmers: Price

Items Mean Results

very important

have a clearly attached price tag very important

the product has many price levels to choose 3.85 very important

reasonable price served with the quality 3.63 very important

able to use credit terms 2.31 very important

price negotiable 1.51 strongly not important

total average 3.22 very important

Table 6  Marketing factors on the chemical fertilizer purchasing of farmers: Place

Items Mean Results

strongly important

available for sale all the time strongly important

product display providing in categories for easily visible strongly important

very important

very important

have a delivery service very important

total average 4.03 strongly important

 

 

 



Table 7  Marketing factors on the chemical fertilizer purchasing of farmers: Promotion

Items Mean Results

the advertising media broadcast period is suitable and 
meets the customer needs very important

there are advertisements and public relations through 
various media 2.53 very important

like the content in the advertisement very important

2.36 very important

there is a training or demonstration of how to use very important

total average 2.45 very important

 

 

 

 

 



Agricultural Science and Management J. 
95

 
 

 

 
 
 
 
 

 
 
 
 

 
 
 

 
 

 
 
 

 
 
 
 
 

 
 
 
 
 
 
 
 


