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Roles of Extension Agents in Development of Farmers’ Markets in Lop Buri Province
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Abstract: The objective of this research was to study the roles and opinions of extension agents on
farmers’ markets in Lop Buri province. Questionnaire technique was applied for data collection from
fifty-one extension agents in Lop Buri province. Descriptive statistics were applied for data analysis.
The findings revealed that the current role that the extension agents should play in the development of
the “Farmers’ Market” was to facilitate coordination, providing information to enable the market to be
established, including farmer development and providing information to consumers. The samples agreed
that the government should institute a farmers’ market. The farmers’ markets should be organized as a
market where farmers sell products directly to consumers. There were agreed that the farmers’ market
was beneficial to farmers, consumers and local people. However, there were still many roles that extension
agents need to do to help develop farmers’ markets. Therefore, it was necessary for extension agents
to understand and be developed to lead to those roles. In addition, integrating the roles of extension

agents with other organizations was essential in the development of farmers’ markets.
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(n=51)

ltem % X S.D.

Gender

- Male 47.06

- Female 52.94
Average age (yrs.) 42.32 12.11
Education Level

- Diploma degree 3.92

- Bachelor degree 84.31

- Master degree 11.77
Position level

- Operation 37.26

- Expert 31.37

- Specialization 3.92

- Others 27.45
Experience (yrs.) 17.50 8.48
Have you ever received training to develop agricultural marketing?

-Yes 49.02

- No 50.98
Number of training for agricultural market development 0.57 0.64
Have you ever worked on development of "Farmers’ Market"

-Yes 21.57

- No 78.43
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Table 2 The roles that should be played by extension agents in development of farmers’ markets

(n=51)

Item %
1) Facilitate establishment of new markets 54.90
2) Publish guides listing all markets in a province 11.77
3) Identify and attract more consumers 5.88
4) Keep vendors informed about legislation, including laws 1.96
5) Inform vendors about insurance and liability coverage issues 3.92
6) Encourage vendors to sell variety 7.84
7) Attract more vendors to ensure variety 0
8) Promote safe handling practices 9.81
9) Offer training to vendors in bookkeeping, marketing and advertising 0
10) Offer classes in cooking and preserving 0
11) Work with municipalities to find suitable market sites 1.96
12) Establish collaborations between groups that can help the markets succeed 1.96
13) Talk with area business to help resolve any anxiety about parking or competition 0
14) Encourage farmers to give presentations in schools to educate young people about where their 0

food comes from
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ltem

%

1) Do you think government should provide “Farmers’ market” or not?

Yes 100.00
2) How should the farmers’ market be organized?
Markets that farmers sell directly to consumers. 72.55
Market has only standardized/ environmentally friendly products. 9.81
Wholesale market 7.84
Saturday-Sunday market or weekend market 5.88
Seasonal market 1.96
Markets operated by cooperatives or groups 1.96
3) How should farmers participate in farmers’ market development?
Thinking together about creating a market plan 68.63
Make decision together, select activity types or guidelines 5.88
Acting together, support resources, and cooperation 7.84
Receive benefits together 7.84
Participate in evaluation of success / development 0
All stages together 9.81
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Table 4 Extension agents’ opinions on benefits of farmers’ markets

(n=51)
Item X S.D. Interpret
1) Help increase distribution channels for quality products of farmers. 418 0.77 agree
2) Develop marketing skills, give farmers the opportunity to become mar- 3.75 0.74 agree
keting entrepreneurs.
3) Develop the potential and increase the production efficiency of farmers. 376 084 aagree
4) Reduce production costs. 3.39 0.98 neither
agree nor
disagree
5) Develop agricultural products and certified products. 3.76 0.89 agree
6) Help farmers to have production plans that are in line with market needs. 284 086 aagree
7) Develop agricultural products market to be unique and be a source of 3.84 1.07 agree
distribution of the main agricultural products of farmers.
8) Create network marketing by increasing quality distribution channels for 3.80 1.08 agree
farmers who promote large-scale agriculture and new theory agriculture.
Supporting products from farmers who are promoted. Or linked to other
markets.
9) Be a place to sell agricultural products, processed agricultural products 3.88 0.97 agree
and consumer goods that are needed in the area continuously every day,
creating income for the community.
10) Help to increase farmers’ income from higher prices or by reducing 4.08 0.82 agree
sales procedures through middlemen.
11) Help consumers feel confident in agricultural practices. 3.82 0.95 agree
12) Stimulate wider consumer awareness. 3.84 0.83 agree
13) Consumers buy fresh produce, good taste and quality. 4.08 0.72 agree
14) Producers and consumers know each other. 3.94 0.81 agree
15) Help support the local economy. 3.92 0.58 agree
Total average 3.86 0.86 agree
Remark: extension agents’ opinions on benefits of farmers’ market from 1-5; 1.00-1.50 = strongly disagree,
1.51-2.50 = disagree, 2.51-3.50 = neither agree nor disagree, 3.51-4.50 = agree, and
4.51-5.00 = strongly agree
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