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ABSTRACT
This research purposes 1) study and design a conversion structure by a question-answering
with the real data of customers which occurring in social media of the natural dyeing weaving
group, Ban Pang Gom 2) develop the supporting online marketing system using a digital
content and a natural language processing with keywords and the frequency of word
occurrences. Then, these data is used to train and create the correct answer, and 3) evaluate
the performance of functions between ChatBot and users. Both of designing and development
applies the data marketing (sale and purchase) from a case study of natural dyeing weaving
group, Ban Pang Gom, Song Khwae District, Nan Province. The result showed that the
supporting online marketing system using digital content use 300 question-answering
sentences from users which classified into 4 groups for the question-answering system. To
evaluate with users, we found that our system can correct the answer following the questions

except some questions that having words are not occur in the database or less frequency.
Keywords : Chatbot / Digital Content / E-commerce / Natural Dyeing Weaving
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